LLleHTp cTpaTernyeckoro
ynpaBneHua TanmHHa

Kypcbl npaktuyeckoro MapkeTuHra B coucetax by Pavel Gurov



15.12 CTpaTerns n NOAroToBKa KOHTEHTa ANf couceTen

1. Crparterusa npoaBuXeHUS B OHNANHE

- Kak npaBmnbHO BbIOpaTh NAOWAAKM A4S NPOABUXKEHMS
- YTo Takoe cobCTBEHHbIE MeAMa M 3aXBaYeHHble Meama, U 3a4eM OHU HYXHbl
- Buobl SMM-cTparternii ans manoro u cpeaHero 6usHeca

2. PaboTa ¢ KOHTEHT-NIAHOM

- Co3paHue pybpukaTopa 4ns BalMx couceTen

- Boibop yacToTHOCTM NyBamnkaunin n nx popmara

- Kak noarotoBmTb KOHTEHT Ha MecsiL, Bnepep,

3. OopmneHme CTpaHUL, M aKKAYHTOB B COLLCETAX

- NepBoHavanbHOE rpadmyeckoe opopmaeHMEe BALLMX CTPAHUL,

- BoaMoxHoCTM obopmneHus akkayHToB BusHeca B Instagram, Facebook, WhatsApp
- NopkntovyeHne AONONHUTENbHbBIX BO3MOXHOCTEM K aKKayHTaM B COL,CETSIX.



Kak npaBunbHO BbIOpaTh NAOWAAKM AN
NpOABUKEHUS

NHcTarpam, @encbyk, WhatsApp for Business - must.

Ho Deicbyk nyywe Bcero paboTaer gns rpynmn M IMYHbIX akKayHTOB, @ He
BGusHec-CcTpaHuL,

YouTube - ecnu Bbl NpodeCcCUoHasbHbIA BULEO-MENKEDP UM CKA304YHO
6orartbl:)

OcTanbHbIM MOXHO I'IpEHEGpe‘-Ib, eC/NIn HET MapKEeTUHIoBOro oTaena

TeutTep, JInHKkegmH - ecnu Bbl BU3HEC-, Megma- 3KCnepT/aesTens.



TOP WEBSITES BY TRAFFIC (ALEXA)

RANKING OF TOP WEBSITES BASED ON TOTAL TRAFFIC VOLUME IN DECEMBER 2020, ACCORDING TO ALEXA®

#  WEBSITE TIME / DAY PAGES / DAY #  WEBSITE TIME / DAY  PAGES / DAY
01  GOOGILE.COM 15M 415 1702 11 MAILRU 3M 33s 2.76
02  YOUTUBECOM 17M 235 9.86 12 ERREE 4AM 015 2.50
03  DELFLEE 6M 375 290 REDDIT.COM 5M 325 4.40
04  POSTIMEES.EE 6M 075 3.10 SEB.EE 4M 585
05 VKCOM 7M 215 3.77 ALEXPRESS.RU 10M 545
06  SWEDBANK.EE 4M 245 3.50 HARJUELU.EE
07  BONGACAMSCOM 2M 465 1.59 GOOGLERU 3M 505
08  WIKIPEDIAORG 3M 485 3.10 AUTO24.EE 10M 245
OK.RU 4AM 1S 236 REZKAAG 2M 335

GOOGILE.EE 2M 495 250 UT.EE 10M 065

SOURCE: ALEXA

are. \J Hootsuite:

ADVISORY: SOME W vt #5 RANKING M {TAIN ADULT COF EA N WHE ) X soC |°I




SOCIAL MEDIA USE

USE OF SOCIAL NETWORKS AND MESSENGER SERVICES, WITH DETAIL FOR MOBILE SOCIAL MEDIA USE —
A DATA ARE NOT COMPARABLE WITH PREVIOUS REPORTS DUE TO CHANGES IN DATA SOURCES. USER NUMBERS MAY NOT REPRESENT UNIQUE INDVIDUALS. ENONWM

TOTAL NUMBER OF SOCIAL MEDIA USERS ANNUAL CHANGE NUMBER OF SOCIAL PERCENTAGE OF TOTAL
ACTIVE SOCIAL AS A PERCENTAGE OF IN THE NUMBER OF MEDIA USERS ACCESSING SOCIAL MEDIA USERS
MEDIA USERS® THE TOTAL POPULATION SOCIAL MEDIA USERS VIA MOBILE PHONES ACCESSING VIA MOBILE

Y@

9860 74.4% +6.6% 930.8 94.4%

THOUSAND +61 THOUSAND THOUSAND

SOURCES: ¥ N . X . A FROM COMPANY EARD N MENTS AND A ATEM ; we s -
° S e B e e e Y T are. . *| Hootsuite
& COMPARABILITY ADVISORY y . RICAL § A MAY N R v ; e R REP OR social




SOCIAL MEDIA: ADVERTISING AUDIENCE PROFILE

SHARE OF THE AUDIENCE THAT MARKETERS CAN REACH WITH ADVERTS ON SOCIAL MEDIA BY AGE GROUP AND GENDER*

126% 12.6%

FEMALE FEMALE MALE FEMALE MALE

13-17 18 - 24 - 35 - 44
YEARS OLD YEARS OLD YEARS OLD

FEMALE MALE

45 - 54
YEARS OLD

SOURCE: EXTRAPOLATION ATA FROM AL MEDIA PLATFORM ERVICE ADVERTISR AN 2021) *NOTES: M AL M
! R GENDER 2 THAN ‘MALE' OR FEMALE'. *ADVISORIES: USERS MAY IDEN FERENT GENDERS A} R MISREPRESEY

FEMALE MALE

55 - 64
YEARS OLD

are
social

FEMALE MALE

65+
YEARS OLD

*| Hootsuite




FACEBOOK: AUDIENCE OVERVIEW

THE POTENTIAL AUDIENCE" THAT MARKETERS CAN REACH USING ADVERTS ON FACEBOOK

POTENTIAL AUDIENCE" FACEBOOK'S POTENTIAL QUARTER-ON- PERCENTAGE OF
THAT FACEBOOK REPORTS  ADVERTISING AUDIENCE QUARTER CHANGE ITS AD AUDIENCE
CAN BE REACHED USING ~ COMPARED TO THE TOTAL IN FACEBOOK'S THAT FACEBOOK
ADVERTS ON FACEBOOK POPULATION AGED 13+ ADVERTISING REACH REPORTS IS FEMALE®

700.0 61.6% +4.5% 55.7%

THOUSAND +30 THOUSAND

SOURCE: A RVICE ADVERTISIN ) : AUDIENCE DAIA FOR GENDERS OTHER
*ADVISORY: “AUDIENCE RES MAY NOT REPRESENT UNI QUE INC A £ A REASE. @ COMPARABILITY ADVISORY: 8

PERCENTAGE OF
ITS AD AUDIENCE
THAT FACEBOOK
REPORTS IS MALE®

44.3%

are
socia

: ®| Hootsuite-




FACEBOOK ACCESS BY DEVICE

THE DEVICES THAT FACEBOOK USERS USE TO ACCESS THE PLATFORM

PERCENTAGE OF FACEBOOK PERCENTAGE OF FACEBOOK PERCENTAGE OF FACEBOOK PERCENTAGE OF FACEBOOK
USERS ACCESSING VIA ANY USERS ACCESSING VIA LAPTOP USERS ACCESSING VIA BOTH USERS ACCESSING VIA
KIND OF MOBILE PHONE OR DESKTOP COMPUTERS ONLY PHONES AND COMPUTERS MOBILE PHONES ONLY

94.4% 5.6% 60.1% 34.2%

osom, g e e SR PR el ey e are *| Hootsuite

re,
social




FACEBOOK ACTIVITY FREQUENCY

THE NUMBER OF TIMES A ‘TYPICAL" USER AGED 18+ PERFORMS EACH ACTIVITY ON FACEBOOK

NUMBER OF POSTS LIKED IN COMMENTS MADE IN FACEBOOK POSTS FACEBOOK ADVERTS
FACEBOOK PAGES THE PAST 30 DAYS THE PAST 30 DAYS SHARED IN THE PAST 30 CLICKED IN THE PAST 30
LIKED (LIFETIME) (ALL POST TYPES) (ALL POST TYPES) DAYS (ALLPOST TYPES) DAYS (ANY CLICK TYPE)

14 3 |

] 19

FEMALE: MALE: FEMALE: MALE: FEMALE: MALE: FEMALE: MALE: FEMALE: MALE:

1 1 2] 8 S 2 y. 1 24 13

Q R Ny S0 S e PSS e i g e e are. . ¥ Hootsuite

social




ol YOUTUBE: AUDIENCE OVERVIEW

THE POTENTIAL AUDIENCE" THAT MARKETERS CAN REACH USING ADVERTS ON YOUTUBE

POTENTIAL AUDIENCE" YOUTUBE’S ADVERTISING PERCENTAGE OF PERCENTAGE OF
THAT GOOGLE REPORTS AUDIENCE AGED 18+ ITS AD AUDIENCE ITS AD AUDIENCE
CAN BE REACHED USING COMPARED TO THE TOTAL THAT YOUTUBE THAT YOUTUBE
ADVERTS ON YOUTUBE POPULATION AGED 18+ REPORTS IS FEMALE* REPORTS IS MALE®

986.0 79.7% 52.5% 47.5%

THOUSAND

e i S e o R VOB AL L8 e A b e P o AFORGENCE gggml % Hootsuite




ol TOP YOUTUBE SEARCH QUERIES

USERS’ TOP SEARCH QUERIES ON YOUTUBE IN 2020 L___ 1

ESTON A

#  SEARCH QUERY INDEX #  SEARCH QUERY INDEX

01  MUSIC 100 11 TIKTOK 2]
02 MINECRAFT 52 12 O®UJIbMbI 21
03 ROBLOX 52 13 A4 20
04 FORTNITE 34 14  BASS 20
05 NUBLU Ky 15 LAULUD 18
06 ESTMAGICZ 23 16 ESTONIA 18
07 MY3bIKA 23 17  GACHA LIFE 16
08 PEPPAPIG 22 18 LEGO 15
09 ASMR 22 19  AMONGUS 15

10 TMECHMU 2] 20 5SMIINUST 15

° MBS ARCH VOIUMES FOR THETOPQ QUERY IECEN AMHYOMEOFTHE TOP QUERY), are @HOOtSUitE'

social




INSTAGRAM: AUDIENCE OVERVIEW

THE POTENTIAL AUDIENCE" THAT MARKETERS CAN REACH USING ADVERTS ON INSTAGRAM

POTENTIAL AUDIENCE*
THAT FACEBOOK REPORTS
CAN BE REACHED USING
ADVERTS ON INSTAGRAM

INSTAGRAM'S POTENTIAL
ADVERTISING AUDIENCE

COMPARED TO THE TOTAL
POPULATION AGED 13+

440.0

THOUSAND

38.7%

SOURCE: A
“ADVISORY: “A

QUARTER-ON-
QUARTER CHANGE
IN INSTAGRAM'S
ADVERTISING REACH

PERCENTAGE OF
ITS AD AUDIENCE
THAT INSTAGRAM

REPORTS IS FEMALE"

+2.3%

+10 THOUSAND

61.4%

& COMPARABILITY ADVISORY: 8A

PERCENTAGE OF
ITS AD AUDIENCE
THAT INSTAGRAM
REPORTS IS MALE®

38.6%

are. U Hootsuite'
social




YTo MoryT oaTb BaweMy busHecy couceTtu?

y3HaBaHMe Ballero bpeHaa

CO3aHME U PA3BUTME KOMbIOHUTU

onepatMBHoe MHHOPMUPOBAHME

aHaNn3 MHTEepPeCoB, 3anpoCcoB, NoBeAeHUYEeCKNX CLLEeHapUeB
ayamnTopumm

nonyyeHne obpaTHOM CBS3U

CO34aHMEe M yBENMYEHNE NOSNbHOCTH



YTo MoryT oaTb BaweMy busHecy couceTtu?

. NpoAaxu
. MOBTOPHbIE NPOAAXKM
. aaBoKaTtbl bpeHaa;
HR 1 MeHea)XMeHT BHYTPU KOMaAHAbl;
. BblpalllMBaHME CBOErO MAOLWaaKM ANng peknambl U Kpocc-
NpoMo;



Yto Takoe co6CTBEHHbIE Meaua U 3aXBayeHHble Meaua, U 3a4eM OHU HYXHbI

THE DIGITAL MARKETING MIX

Reviews Pay Per Click
Media Coverage Display Ads
Guest Posts Remarketing
Mentions EARNED Retargeting
Social Shares Paid social
Influencers (free) Native Ads

Influencers (paid)

(Your) Website
Blog

Profiles

Emails

Social Pages .
SproutSocial



HeouyeBUAOHO, HO

[103MUMOHMPOBAHME B COLCETU #
NO3MLMOHUPOBAHME HA PbIHKE

[ToanUCYMK # KNUEHT



Ocob6eHHOCTH NpoABUKEHUS B COLLCETAX

Bce MOXHO M3MepuTb M NPOCUYMUTATD;
Bce MOXHO nogaenatb, HO TakXKe JIErKo U BbIIBUTb NOOAENKY;
[IpsMble npoaaxu 30ecb paboTatoT Aaneko He Bceraa;

Limkn npogax - 2-3 mecsiua u 6onblue



Buabl SMM-cTpaTernin ang Manoro u cpeaHero bmMsHeca

1. MuHuManbHOe KOMMepuecKoe NPUCYTCTBHE.

- Jlornka peknamHowm 6powtopbl. X0TS Obl Tak 3)
- 3aHMMaeM l03epHeNM 1 NepekpbiBaeM KUCNOPOA,
HegobpoxenaTtenam (NO3TOMY MHOrne 6onbLime

KOMMNAaHUN PUCKYIOT, UTHOPUPYA COLI,CETI/I)

- Kactomep CannopT, ropsyas 1MHus



Buabl SMM-cTpaTernin ang Manoro u cpeaHero bmMsHeca

2. MCTOpMﬂ 6usHeca B pa3BUTUU OT €e Blaaesibla.

“FoBopauas ronosa”

- PacckasbiBaeT n 0 npobnemax Toxe

- lNoaxoaut ans Tex, KTo NOOUT BbiTb B LEEHTpE
BHMMaHMA

- Jlyywee BoBnevyeHMe: BeAb Mbl CONEPEXMBAEM

N0ASAM, Ha He BpeHaaM.



Buabl SMM-cTpaTernin ang Manoro u cpeaHero bmMsHeca

3. Branded Media

- Camag npodeccroHanbHas cTpaterns
- He peknamHas 6powtopa, @ NONHOUEHHbIN XXypHan

- TpebyeT KOMaHAbl CNELUANTUCTOB UK XOTS Bbl
04HOro0 MapKeTo/iora Ha NONHOM CTaBKe



Buabl SMM-cTpaTernin ang Manoro u cpeaHero bmMsHeca

4. UGC/KypupoBaHue KOHTEHTA

- M3sawHasa 1 paboTarowas crpaTerms, HO TONbKO eC/n
Bbl Y>K€ NMonynspHbl (MK NonynspHa Bawla TeMa)

- BoBsnekaet 1 noouipsaeT aBTopoB ‘13 Hapoaa”

- KprpOBaHMe AOJKHO BbITb BU3Yya/lbHO
MpuUBNEKATENIbHBIM U 3TUYECKN KOPPEKTHbLIM



< KAJAKASPIZZA

My6nukauun [10ANMCaTLCH

@ kajakaspizza
Kajakas

Qv W

Hpasutcs sergeibalimar v gpyrum

kajakaspizza For this #Christmas we have brought
the classical #cannoli back to the menu. Don’t miss
out!

#kajakaspizza #kajakas #italianfood
2 pHen Hasap - MNokasaTb nepesof

< kajakaspizza

156 1,028 33

My6nukauun Moanucunkm Mognucku

Kajakas

PectopaH

Wood Fired Pizza “§ | Homemade Pasta @ | Organic
| WineRoom ¥ | and more...

Mon-Sun 10-21

R, +372 53771990

youtu.be/M3btyoXvmeM

Pirita 20a/1, Tallinn, Estonia

Moka3aTb nepesop,

G“ MoanucaHsi: visittallinn,
= , asparagus.creative u eweé 1

Moanucartbes

Hanucartb KoHTakTb! 3akas eapl

LUNCH BREAKFAST MENU

< thekurze na -

381 3,816 399
MNy6navkauum Mopnucuuku Mognucku

The Kurze

JTnyHbIn 6nor

Authentic Dagestan Cuisine in Estonia

{3 Mon-for delivery

O Tue-Thu 15-22

O Fri12-23... ewe
etv2.err.ee/1608106825/koogikodanikud-pidupaev...
Kopli 23, Tallinn, Estonia

Moka3aTb nepesop

Bbl noanucaHbl Hanucarb KoHTakTb! v
‘ * ' iy ; /
Menu How to boil Cooking Sc... Tchaikovsky  Rollin:

e ® > &




viardosweets

1,399 5,773 249
Ny6nukaumu Mognucuuku Mognuckun

THE BEST! MACARONS IN TALLINN
. Hatanbs & dream team

= CemeliHoe kade

? Merivalia 1 {,58333810

“. MoboBb € Nepsoro aecepra... ellé
www.viardo.ee/
Merivalja 1, Tallinn, Estonia

03 Moanucanbi: darja.tok, fly_on_my_wind
AN ewé 1

KoHTakTbl Y

< cruffinsaiatehas s

49 2,982 29

My6nukaumm MNognucuukn Mognucku

CRUFFIN

SAIATEHAS

Cruffin Saiatehas

Sai - Sicilian pizza - Croissanterie -
@papermillcoffee

K-R 9-17 « L-P 10-17 « E-T suletud
+372 5617 1021... eweé

cruffin.ee/

Kastani 42, Tartu, Estonia
MokasaTb nepesop,

o MoanucaHbl: asparagus.creative

® CMoTpeTb MarasuH

Hanucatb

3akas eapl 3n. nucbmo v

< sushirotallinn

116 382 382

MNy6nukaumm Mognucuukn Mognuckun

Sushiro

BpeHp
TOP-NOTCH SUSHI

wolt.com/et/est/tallinn/discovery/sushiro:tallinn
MokasaTtb nepesBog

@ MoanucaHbl: asparagus.creative

Moanucarbes

Hanucatb KoHTakTbl

3akas eapl v

PHILADELPHIA
MAKi
rtihn

e T

SUSHIRO




WINENOTTALLINN
< My6nukauum 1OANMCaTLCS <

saltrestoran Q
T
“) Wine Not?

Rl o are atways heve tor You

Hpasutca: 30

winenottallinn What a midsummer afterparty
yesterday & = Its humbling to think the afterparty
may have trumped the real deal &2 & ... ewé

26 uions - MokasaTb nepesoa

A QA ® & 8




VISITTALLINN
My6nukauun

G visittallinn
John Williams - Somewhere in My Memory (C...

N\

Qv

Hpaeutca __travel__goal__ v apyrum
visittallinn Evening walk in Tallinn Old Town ,

Video @by @whykats #visittallinn #tallinn... ewé
CMoTpeTb BCe KOMMeHTapuu (27)

15 vacoe Hasap - MokasaTb nepesoa

visittallinn a -

1,670 86.3 TbIC. 916
MNy6aukaumm Moanucuukun ognucku

Visit Tallinn

4 Visit Tallinn

Show us your photos of Tallinn
?® #visitTallinn & » #TallinnCard
O ATl Dol
www.visittallinn.ee/
Niguliste Street 2, Tallinn, Estonia
MokasaTb nepesop,

@m ; MopnucaHbi: visitestonia, bolt_estonia n
ewe 2

Bbi noanucaub Hanucatb KoHTaKkTbl v

e &

Advent Cale... Wallpapers... TOUR COVID-19 I... Budget

< e_residents e

455 15 TbIC. 126
MNy6aukaumm MNognucuuku ognuckun

e-Residency
Read the complete guide to being a digital nomad:

wWw.e—resident.gov.ee/bIog/posts/the—complete—g...
Tallinn, Estonia
MokasaTb nepesop,

G’@ Moanucanbi: visittallinn, visitestonia n
&S ewe 1

Hanucatb KoHTakTbl v

HGUVvese

Eventsfll  e-residents..  Team ' Hackathon... @Trib

B D &




PaboTa ¢ KOHTEeHT-NNQHOM

- Co3paHue pybpukatopa A9 BallKX coLceTen
- Bbibop YacToTHOCTK NyBAnKaUMK 1 UX hopmMaTa
- Kak noaroToBUTb KOHTEHT Ha MecaL, Bnepen,



Uucrarpam.

B 6ygHue aHmn — ¢ 15.00 po 21.00.

B BbixogHble - ¢ 19.00 po 22.00.

Ho 310 He cTporo: anroput™m BCe caenaer 3a Bac.

MdercbyK BbIrOAEH TEM, YTO MOXXHO 0O0MTUCH 6€3 KapTUHKM.

YacToTHOCTb: He AO/MKHO ObITb MONYaHMS Bonblue Heaenu.

[Mpu 3TOM He cToMT Ny6AMKoBaTb paan dhakTa: ecnm NMcaTb He 0 YeM, He NybnukyiTe.
Cropus ToXe L0/KHbI ObITb coaepXaTenbHbl. be3 HMX - owyLeHe GPOLEHHOCTH aKKAaYHTa

Monpoby#Te cocTaBuTb KaneHpaapb MHdonosoaos (Noroaa, NnpasaHuku, Bukuneams npo 2022)

BaM HyHbl 4-5 pybpuk. He ToNbKO KOMMEpPUYECKMI KOHTEHT (MHAYe NocTaBsaT Ha Mute)



Co30aHME KOHTEeHT-MNJ1aHa;

® pPa3dbUTb Ha TeEMBI,
e onpenenntb pybpuku,
® BbLIOpATb YAaCTOTY U TAUMMUHT.



Y70 coBetyIoT nepcoHanbHble MeHemkepsl Instagram cenebam:

< @ T B -

Hi Ksenia,

Great to read your strategy. | believe you're
doing well with it.

Wanted to share some insights regarding
Instagram'’s best practices in case you are
interested in adapting these to your current
strategy:

Generally, | would speak more in detail and
answer any questions on the information
below during our call. Let me know if you have
any questions regarding any of it.

« Posting consistently across all 4 main
surfaces is the key to growing on
Instagram

o it's better to post on all the
surfaces less often, than to just
post consistently to one surface
(but never stop doing whatever
surface is bringing you the most
traffic)

e Each week aim for at least:

o 3 photos in feed

o 1-3 videos in feed

o 1IGTV -or- Live video over 3

< B .88

< B O 82 -

surface is bringing you the most
traffic)
e Each week aim for at least:

o 3 photos in feed

o 1-3 videos in feed

o 1IGTV -or- Live video over 3
minutes

o 8-10 stories (ideally several every
day; can be a mix of photo + video)

e You can use up to 30 hashtags in any
post, but we recommend 3-5 as
anything more doesn't really help
discovery.

o The only reason content wouldn't
be showing in a hashtag search is
if you've uploaded from a 3rd party
app that's publishing spam OR if
you've violated our T&C which can
temporarily reduce visibility on IG

Now, in terms of engagement and growth,
you'll want to use Stories the most (as you
have been) to engage with your audience by
adding animations, polls, questionnaires, etc.
You want to always use Stories for more of a
personal connection and you want to use the
grid for the over overall theme of your
account. Here are some links | think will be
really useful for your growth.

I'm glad to hear you're already doing all the
above.

Per your question on Stories. You want to see
the point where your audience starts falling
off and work with that. You definitely do not
want your audience to feel that you are being
spammy with your content. Based on what
you have explained, | would suggest
decreasing the amount of stories and using
the other parts of IG to engage the extra
amount. The minimum number of stories we
suggest per week is 10-12. We see this as a
good number that keeps you engaged, well
distributed, and not spammy.

Regarding Reels, would you explain in more
detail what you mean by them popping up and
then disappearing?

Regarding the growth. What is the IG account
handle so | can check and see if there is any
type of flag or issue holding back distribution.
Additionally, wanted to confirm with you which
account is your |G because | only have
(https://www.facebook.com/ksenia.penkina/)
on my notes.




YTo BCeraa Bbi3biBaeT pe30HAHC?

5C:

® (CeKc (BCS reHaepHas TeMa)
e (MeX (To buwb toMop)

® cCTpax (pain --> solution)

® CKaHOan (HbOCOXKEKMHT)

e cenebputu



Buabl KOHTEHTA

IuckyccmoHHblie Matepuansl (Onpochl)

HoBocCcTn nHayctpmm

KOMop

JTtobonbITHbIE PaKTbl (3HAETE U Bbl, YTO)

[lonesHble cTaTbu, NAUMXaKU, MUHCTPYKLUN.

OTBeTbl HA BONPOCHI, KOHCYNbTAUMM B 0OCYXKAEHMAX

OT3bIBbI (COUManbHbIE [0KA3aTeNbCTBA,)

LlMTaTbl 3KCnepToB MK cenedbputn, MHEHUS CneunanmcToB (hoTo, M)



CocpenoToubTecb Ha NepBbIX CJI0BAX/3aros0BOK




(3asBneHume)

AprymeHTtaums

BoiBog (pe-cterTmeHT)

Tilda Publishing



OdopmneHue cTpaHUL, U AKKAYHTOB B COLCETAX

- [lepBOHa4vanbHOe rpaguyeckoe opopMeHme Balnx
CTpaHuL,

- Bo3aMoXHOCTM opopMneHnst akkayHToB BusHeca B
Instagram, Facebook, WhatsApp

- MopkntoyeHne JONONHUTENBbHbIX BO3MOXHOCTEN K
aKKayHTaM B COLCETSaX.



facebook.com/pages/create/
facebook.com/business/pages

CtpaHuub Facebook

CosOanTe oHNTaWH-
[pencTaBuUTeNbCTBO
CBoel KoMnaHuwu

Cospatb CTpanuuy




business.instagram.com/getting-started

SET UP YOUR
INSTAGRAM BUSINESS
ACCOUNT

1. In settings © , find Account @ and tap Switch to
Professional Account.
2. Pick a category that best describes your business, then

select Business.
3. You're all set, you've got an Instagram business account.
Now complete your profile using the tips below.

Create Account >

O
D
D

T
(2]

Settings

Archive

Your Activity

QR Code

Saved

Shopping Bag

Close Friends

Discover People



whatsapp.com/coronavirus/get-started-business

Download and set up the WhatsApp Business app

Howsto build a profile'onWhatsAppiBusiness

- ° Provide your
: siness name, ¢
— category, and \
QWERTYU I OP prOfiIe picture -;

Watch on (3 YouTube

1. Download and launch the WhatsApp Business app: The WhatsApp Business app is free to
download on the Google Play Store and the Apple App Store. Tap the WhatsApp Business icon on
your home screen.




Bawun Bonpochl



[lanee B HaweM Kypce:



05.01.22. HanonHeHne n BegeHue CTpPaHuL, B coLceTax

1. Co3paHue TeKCTOBOro KOHTEeHTa

- MeToaMKM CO30aHUS TEKCTA: HbHOCAXKEKUHT, KYypUPOBAHME, KOMMEPYECKUIM KOMUPANTUHT;
- [pnemMbl CTOpUTENNNHTA;
- MHCTPYMEHTbI OLLEHKM U ONTUMMU3ALLMM HANUCAHHOMO TEKCTa.

2. Co3paHune BU3Ya/IbHOrO KOHTEHTA
- CepBucbl paboTbl C BUAEO;

- BepcTtka ctopuc n MMKpoaHMMaumu;
- Pabota c ¢poTo, nnncTpaumaMm U ayamo, He HapyLlalLWMMK aBTOPCKME NpaBa.



12.01.22 NpoasuxeHue B Instagram u Facebook

1. UHcTpyMeHTbI npoaBuXeHus B Instagram u Facebook:

- KOHTEHT-MApPKETUHT;
- KOMBIOHUTU-MEHEKMEHT;

- KOHKYPCHbI€ MEXAHUKMU;

- COTPYAHMYECTBO C bnorepamum n 6upxun bnorepos;
- obMuUManbHAg TapreTMpoBaHHAA peksama.

2. Pabora c 6norepamm (Instagram)

- KayecTBeHHble M KONMYecTBEHHbIE NoKa3aTenu aAns Bbibopa 1 oueHkun 6aorepos;
- Pabota c bupxxamu 6norepos;

- Kanbkynsatopbl nHterpaunin 6norepos;

- MexaHuKun 6norepCcknx MHTErpaumn.

3. CepBuCbI

- MIHCTpyMeHTbl aHanuTuku B Instagram.
- MNonesHble cepeucol ang Social Media Marketing.



Cnacubo!

gurov.gurov@gmail.com

+37258574403
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